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Don’t Let Poor Testing
Tank Your Meta Ads
Performance
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What's your biggest challenge with Meta Ads?

Driving qualified traffic
Increasing conversions

Scaling campaigns profitably
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Creative/Product strategy
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Why Meta Ads Testing
is Critical for
Ecommerce Success
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Key ecommerce challenges
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The ROl impact of testing ad
creatives, audiences, and
placement strategies
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Advanced Testing
Strategies for
Ecommerce
Performance
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Beyond basic A/B testing

Multivariate testing for product-focused ads

an ) QUICKWIN

Segment out product sets strategically

instead of just relying on all SKU'’s

~
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IMAGE #1

12%

IMAGE #2

3%

IMAGE #3
85%

TITLE #1 — 28%
TITLE #2 — 21%
TITLE #3 - 31%
" ey - x

Discover our thoughtfully curated collection of nautical decor, where
timeless elegance meets fresh coastal style
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Nautical Signal Flag Nautical Signal Flag
Framed Art - Jig Shop now Framed Art - Mike
DESCRIPTION #1 Cra#
CTA#2
DESCRIPTION #2
CTA#3

DESCRIPTION #3



Off /On Ad set v Amountspent w

. ECI - [AWAR] - Cold - Broad Targeting DABA - Easter Collect... $111.91
Engaged audience @ $18.56 +
v:

Existing customers @ $16.70

AMaii aidinman B £ICLCE

Audience segments Ge'l' More From Your Ads

Engaged audience - Last updated Feb 5, 2025 . .
These are people who are aware of your business or interacted with your products or services, but W Start Seg menti ng Your Audience TOdqy

have not made a purchase.

Existing customers - Last updated Feb 5, 2025 ”
These are people who have purchased your products or signed up for your services.
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Transform Test Success
intfo Scalable Growth with
Meta's Advantage+
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ASC+ - Testing Campaign

:

ASC+ - Scaling Campaign
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How are you currently segmenting your Meta Ads?

By product category
By margin

Using custom labels
I’m not segmenting yet

Other - Drop into chat

moOowe>
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Landing Page
Optimization to Boost
Ecommerce Conversions
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Stick the Landing By:

0 Meeting Consumer Expectations
o Build a Seamless Customer Experience

o Cross-Functional Alignment

41 hours 66% 80%

Spends the average adult in US per Of surveyed consumers said Of people said the experience a
day in their mobile phone mobile has become their most business provides is as important
important shopping tool as its product
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Three C’s of High Performing Landing Pages

]

Content

Convey the value
proposition clearly.

Use engaging, images
and videos.
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Continuity

Ensure products, messages,
promotional offers and pricing
are consistent between the ad
and the landing page.

Convert

The action should be
obvious and easy to take.
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Indigo Wild Best
Seller Smeller

Zum by Indigo Wild s
Sponsored - @

Meet the aromatic, plant-packed scents that have captured hearts and
noses. We won't play favorites, but you can.

BesT SELLER
SMELLERS

Oatmeal-L d
Shop Zum Faves Shop now e

URL - indigowild.com/collections/best-sellers

KPls - Purchases & AOV
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Zum Bar Goat's Milk...

Example

Best-Sellers page against home page or product page

Spend $60 Or Mors, Get A Free Pound Of Soap! ENDS TONIGHT! Besf-sel Ie I"S

SHOPBYPRODUCT ~ SHOPBYSCENT  NEW!  REWARDS zZum susscriseasave  weaen  mmous O @ O 2@

ZUM LOVEY LOYALTY POINTS

BEST SELLERS

Great whiffs hard at work. Meet our top-seller smellers.

SHOP BY PRODUCT ~ SHOPBY SCENT  NEW!  REWARDS Zum susscripeasave  Lean  mvous . QL @ Q) H O

ZUM LAB
ROSE-

Room & Body Spray, and Bath Salts.

SHOP Now

Home Page
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Custom Labels for
BeHer Ecommerce
Ad Personalization
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/FACEBOOK
Key Use Cases: DYNAMIC
ADS

Targeted Promotions i _ g | m =
i o I P ' :
Improved Cross-Selling and Up-Selling ki ; i A il E : —

Customize Ad Creative

Optimized Budget Allocation
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Custom Labels Enable Powerful Cross-Selling
& Upselling Strategies

Cross-Sell

|dentify products that
naturally go together with
the customer’s primary
purchase.
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Up-Sell

Move customers towards
higher-value options within
the same category

Consider:

Product Relationship
Customer Purchase Journey
Pricing Strategy

Messaging




Create Ads That Sell
with Frames & Real-Time
Product Details

Q Add a Frame

© Add Catalog Info Label
*  Strike Through Price
*  Free Shipping
*  Percentage Off

. Price
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2B Sponsored - Q
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Why wait? Bring your dream room to life with ready-to-ship furniture.
Delivered right to your doorstep for free.

Aiken Dining Table
100 Day Returns

“ADY »

L1
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Shop now

Hollyridge Storage
Platform Bed
100 Day Returns



Want more efficient revenue?
Try segmenting your products
more strategically!

¥ facebook C Al L1 N I

In ® P 2 = COASTAL

What's on your mind?

Goal was to drive more efficient

B Live Photo EX Room

cold audience revenue without
increasing CPA.

Increase in revenue

Utilized profit margin data,
seasonality trends and price point
to identify these products.

Hydran,

0043 Copy,
Table Book ”
i Coms = ;’vmn Orchig Faux
0p-In
OO0 Has :
ez Mp Ar‘amgrr and 4 W
4 otherg 7
35y,
‘b = lews
. = CPA for cold audiences
Anng Smith 2 =
Awesome
Like Repy,
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Would you like a free Meta Ads audit to identify opportunities
to improve your campaigns?

A. Yes, please.
B. Maybe, | need more information.

C. No, thank you.
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Leveraging Email Lead
Generation to Drive
Conversions
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Maximize Lead Value

Combine Lead Gen Ads and Email to Drive Conversions
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Strategically Drive First Party Data and Conversions
* UseKlaviyo integration for better lead management
* Create a cohesive strategy from ad to email flow

*  Track metrics in Klaviyo and make optimizations to
campaign to improve quality of leads

N
Meta Led Ad Benefits
*  Seamless User Experience

»  Cost-effective; lower cost per lead compared to
traditional lead generation methods

ogirol“

Did you know?

In a recent study, instant forms
outperformed website forms,
with an average

207%

Lower cost per qualified lead

\_
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Key Takeaways:

© Evaluate landing page effectiveness and optimize
to create a frictionless consumer experience

© Unlock the hidden power of custom labels on Meta

e Remember, First-Party Datais Your Secret Weapon
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